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Scores on a consumer-oriented questionnaire developed to measure Fromm's marketing character correlate positively
with anxiety and negatively with life satisfaction(Saunders & Munro, 2001) Still, Fromm's marketing character has
become the dominant personality type of our age (Clark, N., 2005)(quoted in Engler, 2013, pp.127-128).
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Fromm argues, for the marketing character, everything is transformed into a commodity-not only things, but the person
himself, his physical energy, his skills, his opinions, his knowledge, his feelings, even his smiles. Thischaracter type is a
historically new phenomenon because it is a product of a fully developed capitalism that is centered around the market-
the commodity market, the labor market, and the personality market-and whose principle it is to make a profit by

favorable exchange.(Fromm, 1973 p.90-91)

In the mass-culture of a consumerist society, in which the masses, “lack a sense of their own worth and are strangers to
themselves and one another. The result is that the masses are inevitably prone to fanaticism:propaganda has the
convulsive effect of electrical shock on people in this state” (Flynn, 2006, p. 90).

We are sometimes stressed, burnt out or traumatised by our struggles, and when we collapse in exhaustion and despair
it is vital to know what demands to make on professionals who make it their business to patch individuals up when they

fall apart.(Parker, 2007 ,p.4)

£
& .I':-:.E :5:."]- ':.-

Expressions India

©2  The National Life Skills, Values Education & School Wellness Program



May-August 2016, Vol. 2, No. 3

afts 3 aftes 3 gl & T B e o, AR e
difsen & vee o @ Rigid @ 9 9d € fome
2R TR N @ Rgia 3 ot e @ B A 8
(ee Lane, 2008) |

D & SHINT 13 (use value) BKTIRY 43 (exchange
Value)ﬁ@ﬁ?%mmﬁﬁwmﬁmw
TR & oy & 78 o 7 319 Teref oF i ew Rl
@ forg Y o1 2| TR S¥AY I BT A 3T ST T & AR
TAIST BT FRT 370 AR BT T, ARG Al Pl o
T RGBT FA B foI0 % @1 & FORT SR 4 Ha
R AR T FRA 99 T & | A6 T R Cellfdor,
RGER T 37 foso ! & A W foreio eenfig R vET R |

T4 A TSGR gRT R JeM @l T TRemf
(naive thinking) LG ARG (critical
thinking) @1 R FodT & A 78 I © (& 371 @AfhTTa el
&1 WY Y ST A Ud ATl IRGY ¥ & | 79
HE o 2 % T8 U SN raTIcHd oo W % il & | T8
ARG < eh BT T VieTve URver i ¥l @
TN I W W, 91 ¥, T A ware Wi 9 @
A7 0 & (Freire, 1973, 1.13-14) |

T H Seieal &l fed, o o R < qa1 7 Fel &, b
"Il BT AT Bl gel W, 7 fob IFbT Sedle e
arelt Refftr a1, @i Seiiea! & fora & 99 Rfa @
SO B I =T H of ST ST, Sl &1 ST 4 S
R T TR AR I RGIR @ o T (T8 Y,
1970, .75) | TOIR FJ% Bl SPARRT & WU 4 S & 3R

1JSHW

SHHOTY F T SUHITHT TS & BV S GGl ) ST
T P 9 Y B STHRHT & B H TR fbar o ¥@1 8,
R g9 e & e & R R @ @
TRRUfRT @ &M # W Bae SHD! gaeT BT FHTfad
YT & SR T A T I 9 9T T 2 |

T T o el 7 6 W Ren o faeme,
fewafaereral # <1 31 <@ § 98 foel BRI wdd & W8 &
forey fdb o ool Rl &1 9<l U H e &1 9o g Sl
T B IMR R 0 o W9 | o Tol Wed T
[RT B @ AG &1 W @RV FHY A9 @
TG 06T & o0 SR © | 3et Vel e uer ©
G A & W AFR & H—H1 I ST ol
b Tl G el & Y W (ehdt ) AU W@ Bl e H
R gV A e Siie & (778 3% 9 |

aoH—ygdl

Anteby, M. (2010). Markets, Morals, and Practices
of Trade: Jurisdictional Disputes in the
U.S. Commerce in Cadavers.

Administrative Science Quarterly, 55(4),
606—638.

Clark, N. (2005). Have we forgot the art of loving?
New Statesman, 134(4727),34-36.
Engler, B. (2013). Personality Theories.
Cengage Learning.

Flynn, T. (2006). Existentialism: A very short
introduction. OUP Oxford.

Freire, P. (1973). Education for critical
consciousness (Vol. 1). Bloomsbury
Publishing.

Fromm, E. (1973). The Anatomy of Human

Especially in the late nineteenth century to the 1950s, when the idea of progress emerged, public schools were being

developedand organized “around a modernistic, industrial, 'factory’ model” (Fishman, 1999, p. 246).

In this

conceptualization of school, which followed Taylor's 'scientific management' theory of breaking tasks into smaller,
simpler, repeatable tasks by the workers who value standardization, a rigid sense of time, and
bureaucraticaccountability. The school was thus being considered as a site for learning the fundamental skills and rules-

of-the-trade that one has to enter after becoming an adult.

This capitalist society is as a mental or emotional process it operates as something simultaneously as the particular
property of the exploitative and alienating, and for sure it intensifies individual experience, but it also constitutes that
individual experience as something 'psychological’, as something that operates as if it were inside each person.
Whether itis viewed individual and as something that cannot be completely comprehended by them. (Parker, 2007,p.5)
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